
MY UNIQUE SKILL 
SET CAN HELP 
PROMPT EMR
BUILD CUSTOMER LOYALTY, AND 
ADD MEANINGFUL VALUE BEHIND 
ITS BRAND
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Please let  me know i f  you have 
any quest ions!



ABOUT ME

I'm a physical therapist, former business owner, and communications specialist, with experience in and passion for digital 
innovation and creativity.  I live just outside of Charleston, South Carolina, and get excited about helping small to big sized 
organizations create impact with their customers.
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How I Can Add Real Value To Prompt EMR
 
II am applying for the Senior Content Marketer position that I saw listed on a LinkedIn 
group called The Clinician Transition’s (TCT) profile, of which I am also a member. As an 
employee of FOX Rehabilitation, working as a physical therapist (PT), you might be 
wondering why I’m applying for this role. I can assure you it’s not an error, and I’m very 
interested in making this career transition into the marketing space! 

As much as I have enjoyed working as a PT, I have found my favorite aspects of work 
have always involved patient education, including creating digital content and other 
marketing/educational materials and handouts. This realization led me to create my own 
website and blog, on behalf of my former pediatric company, Kinetic Kids, Inc., which had 
become very popular in the pediatric rehabilitative community.  My former blog had also 
won two national media awards and is still, according Feedspot.com, considered one of 
the country’s top 50 therapeutic blogs in the country. I have also enjoyed building the 
blog, from the writing and editing to the graphic design and social media tasks. 

I hold a Bachelor of Science degree in Marketing Management from Virginia Polytechnic 
Institute and State University and have also completed a certification in Executive 
Program in Practice Management from Evidence In Motion, which included courses in 
marketing, public relations, customer service, branding, and business strategy and 
development.  Moreover, I will complete a HubSpot digital marketing certification by 
August 2023 and would also like to also complete a comprehensive marketing bootcamp 
by summer’s end.  As I progress in my career, I have realized that my heart lies in 
marketing, and I am ready to make the leap into full-time work. 



2009
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The year I began my digital marketing journey through my former company, 
Kinetic Kids, Inc., which won two national media awards over its lifespan.  The 
blog continues to be recognized to this day, thanks to its RSS feed as, 
according to Feedspot.com, Kinetic Kids' blog is considered one of the top 50 
therapeutic blogs in the country, despite its closing over four years ago!

The number of businesses (The NBA's Charlotte Hornets, FOX Rehabilitation, 
and small to mid-sized physical therapy practices) and non-profit organizations 
(the APTA is its respective SIGs/chapters, charitable organizations, schools 
and universities) that I've had the opportunity to work with one their marketing 
initiatives.
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HOW I'M DIFFERENT 
FROM OTHER 
APPLICANTS
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MORE THAN MARKETING



What distinguishes me from other candidates? 
 
What distinguishes me from those who are also vying for the Senior Content Marker position? I pay attention, I know how to effectively communicate, and I know how to build a 
business brand.  

Being the former founder and CEO of the startup, Kinetic Kids, Inc, gave me an opportunity to understand the ins-and-outs of the physical therapy industry, and to take on tasks 
I might not have at a larger company.  I believe this experience and my proven track record of achievement, gives me a slight edge over other applicants, as my unique skill set 
and qualities needed for this role would, if hired, result in my being able to contribute to the team’s objectives right away, leading to both growth and a positive return on 
investment.
 
 I've selected sample pieces of my previous work to showcase on subsequent pages of this eBook:  Slideshares, infographics, vlogs/videos, eBooks, and other forms of digital 
media.  I truly hope you enjoy them!



SAMPLE INFOGRAPHICS
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SAMPLE INFOGRAPHICS
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SAMPLE 
VLOGS/VIDEOS



SAMPLE 
 VLOGS & VIDEO

To see additional videos, please  click 
the following icon to view Kinetic 
Kids' former YouTube channel:

https://www.youtube.com/@KineticKidsIncCharlotte/videos


SAMPLE STANDARD 
SOCIAL MEDIA POSTS 
& FLYERS
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SAMPLE STANDARD SOCIAL 
MEDIA POSTS & FLYERS
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The eBooks and slideshares that I've created are all in pdf-form.  

Unfortunately, I am unable to upload this particular content to this portfolio.  I will attach them, 
along with this particular eBook, in an email message.
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DIGITAL STRATEGY
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SPECIALLY MADE TO OPTIMIZE 

PROMPT’S 
ONLINE GROWTH



Data-driven online marketing tactics are brought to life through creativity and innovation. They are the bedrock of the most 
effective marketing initiatives, ensuring that all marketing activities are consistent, relevant, and appropriate for Prompt's target 
audience's changing and evolving demands. 

The aforementioned digital media were individually posted throughout Kinetic Kids' social media accounts, including our former website, which was optimized with appropriate 
keywords accordingly.  Furthermore, each article had an image(s), but usually a video (or vlog) attached, along with hyperlinks to related articles and a customized "call-to-
action" button, which took the user to a landing page.  The landing pages housed freebies for users, which was usually a free eBook that highlighted practical, fun therapeutic 
activities for parents and their children to enjoy together.
 
 Moreover, I routinely would check Kinetic Kids' former website, against HubSpot's website grader to ensure that collectively, each webpage was continually reaching top 
optimization capabilities.  



THANK YOU FOR
YOUR TIME IN VIEWING 
THIS PORTFOLIO!
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Please let  me know i f  you 
have any quest ions!


